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Christa Hill 

LS 590: Social Media and Informatics 

Information Services Prototype 

 

Introduction: 

Two years ago, when I was first hired as library manager at Welch College, I eagerly 

established both a Facebook page and a Twitter account for our library, having been inspired by 

a workshop at a conference I attended.  I had visions of creating engaging and witty posts that 

would bring students into both our social media space and into our library. I especially hoped to 

use these outlets to alert students to library events and to highlight some of our resources.  

Some of this has happened, especially in the beginning. I tried to post things (like 

pictures of a raccoon that got in our trashcan, interesting books that we added to the collection, 

information about our library clerks, etc.) and to share the accounts with others through my 

personal social media accounts. We had a few likes, and many of them, to my surprise, were 

from former students and several people who were my friends who have absolutely no 

connection to the library. This is certainly not bad; I say the more people that know about us the 

better. I was more surprised, though, even after school had been in session for a while, at the lack 

of interest from current students. We even redesigned our freshmen orientation tours by adding 

selfie stations and information about our social media accounts, encouraging students to like or 

follow us as soon as they started the tour.  However, we had almost no participation with this 

activity. 

Since then, especially after I started graduate school, my use of our social media accounts 

has steadily decreased.  I still try to post hour changes or information about events (like game 

night) that we host, and the librarian does as well.  However, I am well aware that I severely 

underutilizing these great social resources that we have.  I find that, in a library with only one 

credentialed librarian and one paraprofessional (me, at least until December when I graduate and 

become credentialed myself), there are too many other tasks that keep us occupied, and social 

media upkeep is easily the first thing to fall by the wayside.   

However, I have an excellent source of untapped help for our social media sites: our 

wonderful student workers.  I think that I have been hesitant to pass this responsibility to them 

partially because I want to assure that our social content is top-notch.  I remember, though, a 

couple of the workshops about social media that I have attended at out Association of Christian 

Librarians conference (a gathering of librarians from Christian colleges and universities 

throughout the US and Canada); one in particular mentioned Hootsuite, an online service that 

allows users to schedule posts, that their student workers used to handle their social media 

accounts.  I think that use of this Web 2.0 technology is just what I need to implement in my 

library.  That way, clerks can create the content, the librarian and I can review it, and Hootsuite 

can post it.  

This information services prototype will include both the establishment of Hootsuite 

functions, highlight the summer posts I can schedule while students are gone, and develop a 

schedule that will involve the use of popular hashtags, etc. (another idea from a workshop) to 

increase interest, and assign student workers to specific tasks.    

 

 

Step 1: Create a Hootsuite Account 

The very first thing I did was create a Hootsuite account and link our Twitter account and 

our Facebook page to it.  All I had to do was enter my username and password for Twitter, and it 

was ready to go right away.  I was a little uncertain as to how to link the library’s Facebook 

page; when we created the account, we also created a dummy profile since we did not quite 
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understand how people with individual account could also be administrators of pages.  However, 

I had the information for my personal account on hand. Once I entered my account information, 

it was easy to choose from personal account, groups I’ve created, or pages I administer.  I chose 

the library’s page and had no problem. 

 

Step 2: Learn How to Use Hootsuite 
 Once the account was created, Hootsuite looks to new users like a blank canvas, which is, 

indeed, what the company calls the space before users populate it. 

 

 
 

 The next logical step was for me to do a trial post.  Thanks to the nice pop-up guides for 

new users, I was able to locate the “compose” section in the top left-hand corner of the interface. 
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From there learning how to select the accounts to post to, to follow the character trackers 

at the bottom left of the box, and to attach media was a fairly intuitive process for.  

 

 
 

 Next, I wanted to test the schedule post feature. I clicked the calendar to do so then 

scheduled the first post first for four minutes later, then, after being alerted by Hootsuite that 

posts must be scheduled at least five minutes beforehand, for nine minutes later: 
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When I returned to the scheduling page, I saw that the list was starting to build itself. 

 

 
 

 

Step 3: Plan the Summer Posts 
 Because we have only one student worker this summer and because I really wanted to get 

the hang of Hootsuite technology, I decided to go ahead and build a summer posting schedule so 

that our accounts do not lie dormant for the next two months. 

 

 
 

 I tried to get into the habit of using popular hashtags and/or incorporating major events in 

an effort to increase our audience.  I further feel that relevant and popular hashtags such as “#tbt” 

will better engage our target audience: college students.  Use of these hashtags will not only help 

out posts be seen when they search for the tag, it will also help show that the library is relevant to 

them and aware of cultural trends. 
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Step 4: Further Learning with Hootsuite Quick Start Guide 

 Perhaps I should have done this before I really got into using Hootsuite, but I think the 

fact that I did not have to do so in order to perform the tasks that I wanted to perform points to 

the ease of use of Hootsuite technology for people who are used to social media.   

 I was able to access the quick start guide through a pop-up link on the control bar.  This 

opened a new window to a Hootsuite page with several short tutorial videos. 
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Video number two, “Set Up Tabs and Streams,” was particularly helpful to me (see 

following section).  The information in videos four and five will be more helpful as we continue 

to get used to Hootsuite’s functions and seek to expand our online presence. Video six about 

analytics reports was quite interesting. After I watched it, I tried to run a basic report to get the 

feel for it. I am certain that we will use these feature more as we continue to refine our content 

since it will help us better understand our users and will show us the optimal times for posting 

things. Perhaps the worst thing about this wonderful guide is that I would have been able to find 

it were it not for the pop-up in my tool bar.  When I tried to find it later, I had no success until 

the pop-up randomly appeared again. 
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Step 5: Set Up Tabs and Streams 

 As already mentioned, the second video highlighted the tabs and streams feature of 

Hootsuite. It allows users to have different columns that feature several aspects of their social 

media accounts, like timeline, retweets, mentions, likes, etc. I set up tabs and streams for both 

our Twitter account and Facebook page. 
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 Now I and other administrators can quickly see our social media activity and interactions. 
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Step 6:  School Year Posting Schedule 
 In order for Hootsuite to be its most effective for our situation, I am convinced that we 

need to have some sort of rough schedule so that our student clerks are able to help us maintain 

these accounts and so that no one is scrambling for ideas for post content.  An incorporation of 

both regular weekly post types, as well as awareness of school events and national holidays or 

special days into post content will help achieve this goal.  Furthermore, having several post 

“programs” will also provide a rich content source. 

 

Weekly Post Options – (some suggestions from Bamburg, 2015) 

 Monday: 

 Motivational Monday – Inspirational quote or verse of Scripture to encourage 

students and faculty 

 Man Crush Monday (maybe) – for popular faculty member or student leader 

 

 Tuesday: Bamburg, 2015) 

 Tuesday Treat – Popular or college-specific meme, funny book title from 

collection, etc. 

 

 Wednesday:  

 Word of the Week – interesting or amusing word with an interesting or amusing 

sentence accompanying it 

 Woman Crush Wednesday (maybe) – for popular faculty member or student 

leader 

                                                                                               

 Thursday: 

 Throwback Thursday – picture from an old yearbook or artifact from college 

archive 

 

 Friday: (Bamburg, 2015) 

 Feature Friday – highlight chapel quote of the week 

 Friday Night – spotlight local business/venue/event for student enjoyment 

 Friday Reads – feature library book of interest 

 

Events in Each Month 

 August: 

 New Student Tours 

 Start of Semester 

 National Book Day (August 9) 

 Drop/Add Week 

 New Patron Set-Up 

 

September: 

 Block Party 

 Rush Week 

 Rush Night 

 9/11 Memorial Day 

 See You At the Pole 

 



10 

 

October: 

 Midterms 

 Fall Break 

 Project Pumpkin 

 Halloween 

 

November: 

 Paper Season 

 Veterans’ Day 

 Thanksgiving Break 

 Thanksgiving 

 

December: 

 Paper Season continued 

 Advent 

 Christmas on Richland 

 Library Deadlines 

 Finals 

 Graduate School Intensive Week 

 Christmas 

 

January: 

 New Year’s Day 

 Second Semester New Student Tours 

 Second Semester Begins 

 Snow? 

 

February: 

 Snow? 

 Valentine’s Day 

 

March: 

 Midterms 

 Spring Break 

 Choir Tour 

 Missions Trips 

 St. Patrick’s Day 

 Graduate School Intensive Week 

 

April: 

 Good Friday 

 Easter 

 Paper Season 

 National Library Week 

 

May: 

 Library Deadlines 
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 Finals 

 Baccalaureate 

 Graduation 

 Summer Break 

 Summer School 

 Memorial Day 

 Graduate School Intensive Week 

 

June: 

 Summer School 

 Summer Reading 

 

July: 

 Independence Day 

 FWB National Convention 

 

Other Not-Yet-Scheduled Events 

 Library game nights 

 Book sales 

 Student body activities 

 

Post “Programs” 

 Clerk of the Week 

 Faculty Member of the Week 

 Staff Member of the Week 

 Clerk Book Recommendations 

 Librarian and Library Manager Book Recommendations 

 Faculty and Staff Book Recommendations 

 Hashtag picture contests in the library 

 Mrs. Mary Ann in the Library 

 

 

Step 7: Clerk Involvement 

 We are fortunate to have several very capable student clerks who would be more than 

capable of finding content to fill the schedule. Each could be assigned a specific day or theme for 

which he or she is responsible.  

 Whitney – Motivational Monday / Man Crush Monday 

 Autumn – Tuesday Treat; Monthly Events 

 Lauren – Word of the Week / Woman Crush Wednesday; Programs  

 Rachel – Throwback Thursday; Programs 

 Thomas, Mikayla, Dakota – Feature Friday, Friday Treat, Friday Reads  

 

This schedule will certainly be perfected as we try it out and amended as needed. The 

especially good thing about Hootsuite Scheduling is that clerks can work at their pace (within 

reason), and administrators can edit and approve content. 
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Conclusion: 

 Hootsuite is a very useful technology and is poised to play an invaluable role in our 

library’s social media presence and in our goal to connect students with information.  With its 

ability to schedule posts well in advance, to post to multiple social media outlets at once, and to 

measure and track statistics (Ames, 2014), Hootsuite has the potential to radically change our 

current level of involvement, both on the content creator side and on the information consumer 

side.  Furthermore, important information about our services and events will be more likely to 

reach our patrons through the regular dissemination of posts that Hootsuite can provide. 
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